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Concha y Toro today

V Largest Chilean and Latin American
Winery.

V #6 ¢ 2 NI Rvdéry in volume
commercialized

V #2¢ 2 Nlvilegeddsowner.

V Productionfacilities in 3 countries CL,
US& AR

V Distribution subsidiaries in 11
countriesand 2 commercialoffices.

V GlobalPresencan 145countries
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Net Sales (million US$)
V 2006: $404A 2014: $1,018

Volume (million 9 liter cases, wine)
V 2006: 21.4A 2014: 33.2

EBITDA(million US$)
V 2006: $66.94 2014: $149

Net Income (million US$)
V 2006: $30.5A 2014: $76



ll. Global Wine Industry
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Wine Industry: Top 10 wine producers

A Global Productioiin same level registered in 2000
A 4.5% decreasim 2014
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Wine Industry: Top 10 wine consumers

Global Consumption IncreasiOgl%per year
Potential markets: Asia, US and La&imerica
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Wine Industry:Global Situation

A World Wine Consumption Increasifgi%per year from 2000 t@014
A World Wine Production Decreasifgd3%per year from 2000 t@014
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Wine Industry:Global Exports

A GlobalExport Valued) Increasingt.5%per year
A Global Export Volume Increasiad@%per year
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Wine Industry:Main Wine Exporters

A Top 6 exports in value
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Wine Industry:Main Wine Importers

A Top 6 imports in value
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Wine Industry. Main Wineriesper Volume

The top ten players reacheti2.6%0f commercialized volume worldwide

Volume Market

Ranking Company

Share 2014
1° E&J Gallo Winery Inc 2.71%
2° Constellation Brands Inc 1.70%
3° Wine Group Inc, The 1.50%
4° Accolade Wines Ltd 1.12%
5° Castel Groupe 1.03%
6 ° Vina Conchay Toro SA 1.02%
7° Grupo Penaflor SA 0.97%
8° Treasury Wine Estates Ltd 0.97%
9° Pernod Ricard Groupe 0.90%
10° Cantine Riunite 0.70%

SourceEuromonitor(2014)
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lll. InvestmentAttractiveness

- O O O Y O™ T




CONCHA Y IORO

InvestmentAttractiveness

Leadby an experienced controllingroup
Successful track record througkars

A business model which has supported grewth
Market diversification

Growththat improvesprofitability
ExportMarketsLeadinghe Growth
LeadingPosition
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