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|. Concha y Toro: At a Glance




" CONCHA YTORO

Concha y Toro today

v' Largest Chilean and Latin American
Winery.

v #5 world’s winery in volume
commercialized.

v #2 world’s vineyards owner.

v" Production facilities in 3 countries: CL,
US & AR.

v' Distribution subsidiaries in 9 countries
and 4 commercial offices.

v' Global Presence in 145 countries.
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Net Sales (million USS)
v’ 2006: $404 = 2013: $957

Volume (million 9 liter cases, wine)
v’ 2006:21.4 - 2013:30.3

EBITDA™ (million USS)
v’ 2006: $66.9 - 2013:$111.9

Net Income (million USS)
v’ 2006: $30.5 = 2013: 567.0
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CONCHA Y IORO

Wine Industry: Top 10 wine producers

* Global Production decreasing 0.1% per year
* 9.4% increase in 2013
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CONCHA Y IORO

Wine Industry: Top 10 wine consumers

* Global Consumption Increasing 0.4% per year
 Potential markets: Asia, US and Latin America
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CONCHA Y IORO

Wine Industry: Global Situation

 World Wine Consumption Increasing 0.4% per year from 2000 to 2013
 World Wine Production Decreasing 0.1% per year from 2000 to 2013
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CONCHA Y IORO

Wine Industry: Global Exports

e Global Export Value (€) Increasing 4.9% per year
e Global Export Volume Increasing 3.8% per year
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CONCHA Y IORO

Wine Industry: Main Wine Importer Markets
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CONCHA Y IORO

Wine Industry: Main Wineries per Volume

The top ten players reached 12.8% of total bottled volume sold in 2013

Volume Market

Ranking Company Share 2013
1° E & J Gallo Winery Inc. 2.74%
2° Constellations Brands Inc. 2.08%
3° The Wine Group 1.61%
4° Treasury Wine Estates Ltd. 1.02%
5° Viha Conchay Toro SA 0.98%
6° Grupo Pefiaflor 0.98%
7° Castel Groupe 0.96%
8° Accolade Wines 0.95%
9° Pernod Ricard Groupe 0.88%
10° CAVIRO 0.60%

Source: EUROMONITOR, the Company, Annual Reports, SEC filings
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CONCHA Y IORO

Investment Attractiveness

Lead by an experienced controlling group
Successful track record through years

A business model which has supported the growth
Market diversification

Growth that improves profitability

Export Markets Leading the Growth

Leading Position

NoOoUuhkwNRE




ENERN

Three families integrate the controlling
group.

Exclusive focus on wine

Leading the growth and expansion
through years.

Passion for wines

Management in the Company for more
than 10 years in average.

CONCHA Y IORO

CONCHAY TORO

o POVWRR FUL
WINE BRAND 201/




CONCHA Y IORO

2. Successful track record through years

1883 1966 Launch 1994 First 1997 Strategic 2010 Partnership 2013 World’s
Foundation of of Casillero Winery to Alliance: Manchester Most Admired
Conchay Toro del Diablo trade in NYSE Almaviva Winery United Wine Brand

* Q»»

1933 Listed in
Santiago Stock

sy

ch of

1993 Laun

1996 Launch of

2000 Brand 2011 Acquisition
Cono Sur Winery Trivento Winery Building — of Fetzer Winery
Exchange in Argentina Global Reach in California, US

15
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3. A business model which has supported the growth

Strong Portfolio of Wines
a. Qualit
Q y Brand Building

Controlling since the vineyard b- Bra nd Strong Distribution Network
BUIIdlng Market Diversification

Strong Global Brand Recognition C. Global
Presence
VERTICAL INTEGRATION

VERTICAL INTEGRATION

1




CONCHA Y IORO

a. The importance of Quality Assurance and Consistency

La Serenq/

As of June 30, 2014

B LIMARI VALLEY

Nueva Aurora Quebrada Seca

Los Acacios La Granja
San Julian Lachica
El Trapiche

9,129

Hectares
Planted
[  CASABLANCA VALLEY
El Triangulo Los Perales
Lo Ovalle
MAIPO VALLEY Ml =
Tocornal El Llano tovin >
Melchor Santa Isabel et
I RAPEL VALLEY La Protectora El Recurso
El Mariscal San Adolfo B MENGOGNO COUNTY
CACHAPOAL VALLEY Quinta Maipo Anthony’s Hill Ledford
Ble Heron Los Cerros
Peumo Rucahue Butler Ranch MecNab Ranch
Las Pataguas Requinoa w...m :‘@
Idahue Ucuquer mm Valleys Oaks
COLCHAGUA VALLEY
Palo Santo Chomedahue LLEY
Agua Santa El Estero CURICO VA .
La Puerta Las Mercedes Rauco Yungay n ::“"chm
San Ignacio El Mirador
San Manuel

W VALLE DE MAULE

Lourdes Villa Alegre

Santa Raquel El Boldo 4 6 8
Quebrada de Agua

Mariposas

Hectares
Planted




CONCHA Y IORO

...Leading Company in hectares planted

Hectares Planted

As of June 30, 2014

TWE (AUS/USA/NZ/IT) 11,000
ConchayToro (CHI/ARG/UsA) [ a0 7st
Pernod Ricard (FR/AUS/ARG) [N 8,000
Constellation (USA/AUS/NZ/CAD) _ 7,247
0 2,000 4,000 6,000 8,000 10,000 12,000

Source: Companies Fact Sheet, Web Site Information, Annual Reports, SEC Fillings (20-F & 10-K)
18



CONCHA Y IORO

...Investments supporting the growth

Sustained Investment Over Time

(USS million)
4.6 49.6 59.0 5.0 o
J 37.0 I I I I I 2013 Capex Disclosure
2005 2006 2008 2009 2010 2011( ) 2012

2013 2014 (**) Others

21%
(*) Inorganic Growth: Fetzer (216.0) + Kross (2.7)

(**) Estimated Capex for 2014

19



CONCHA Y IORO

...Investments supporting the growth

Planted Hectares
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CONCHA Y IORO

b. Brand Building... built on a strong portfolio...

Multi Origin Brands

Chile l maycas
VIN .
Como Sier _ i i CANEPA
llllllllllllll PA_I'D AIITD
Argentina FINC4.
8 IRIVENTO LA CHAMIZA
BODEGAS Y VINEDOS WINE OF ARGENTING
USA
FETZER. JEKEL

21
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" CONCHA YTORO

...Independent strong brands ...
... With the endorsement of Concha yToro

VARIETALS PREMIUM SUPER ULTRA ICON
PREMIUM PREMIUM
£5,99 / £4,99 - 5,49 £7,49-9,99 / £8,99 £11,99 / £12,99 £12,99 - 15,99 / £18,99 £40 / £65 / £65
USD 7 /USD 5- 6 USD 10 /USD 13 USD 14.99 / USD 19.99 USD 20 - 25 /USD 40 USD 95 /USD 120 / USD135

% of sales by value 62.3% 31.3% 6.4%

Fuente: La Compaiiia

24



“World’s Most Admired Wine Brand”
(Drinks International, 2011 - 2013)

WORLD’S MOST ADMIRED
WINE BRAND

"NCHA Y TQ E

DESDE 1883 \ )

J

FOR THE THIRD CONSECUTIVE YEAR
Drinks

2011 7/ 2012 7 2013

CONCHA Y TORO IS ELECTED NUMBER ONE AMONG THE 50 WORLD'S
MOST ADMIRED WINE BRANDS. EXPERTS VOTED ON THE BASIS OF CRITERIA THAT
INCLUDED ATTRACTIVE QUALITY AND ORIGIN AND GLOBAL COMMERCIALIZATION

CONCHA Y TORrRO

“World’s Most Powerful Wine Brand”
(Intangible Business, 2014)

CONCHAY TORO

vost POWER UL
WINE BRAND 2017




CONCHA Y IORO

... and the highest accolades for our Portfolio...

94 pts 91 pts

Don Melchor Gravas del Maipo

Cabernet Sauvignon 2010 Syrah 2010

Wine & Spirits Wine Advocate

June 2014 Robert Parker

July 2014

95 puntos 93 pts

Don Melchor Gravas del Maipo

Cabernet Sauvignon 2010 Syrah 2009

Wine Spectator Wine Spectator Gold

May 2014 94 ptS March 2013 T, "

| Carmin de Peumo | | o:p 1o
Carmenere 2011 io

Don Melchor_ Wine Advocate Gravas del Maipo Pinot Noir 2010
The World Class Terroir Robert Parker Best Chilean Syrah “Global Pinot Noir Masters 2014"
Cabernet Sauvignon July 2014 The Drinks Business
95 pts 93 pts
Carmin de Peumo Silencio .
Carmenere 2011 Cabernet Sauvignon 2010
Wine & Spirits Wine Advocate
June zo14 June 2014
|
Carmin de Peumo Cono Sur

No family trees, no dusty bottles,
Just quality wine

Best Carmenere in the World

The quality of the wines of the Concha y Toro group is standard for all its
winery subsidiaries, as shown by the high recognitions awarded.

26



Terrunyo
Best expression of a variety

CONCHA Y IORO

... and the highest accolades for our Portfolio...

92 pts
"“Cellar Selection”

Terrunyo i
CaE}ern‘ét Sauvignon 2011

Wine Enthusiast
August 2014

95 pts
Terrunyo
Carmenere 2011
Wine & Spirits
June 2014
[

90 pts
Amelia
Chardonnay 2011

Wine Advocate
Robert Parker
July 2014

90 pts
Amelia
Chardonnay 2010

Wine Spectator

92 pts
Marques de Casa Concha
Cabernet Sauvignon 2010

Limited Edition

Wine Advocate - Robert Parker
July 2014

93 pts

"Highly Recommended”
Marques de Casa Concha

Concha y Toro and its subsidiary vineyards have
focused on a producing wines of superior
quality and that reflect the diversity of their
origins. This has made the company to be
recognized today as the benchmark of quality

March 2013 Cabernet Sauvignon 2011
Wine Spectator worldwide, and its wines worthy of major
l March zo14 awards
Amelia Marques de Casa Concha
The first Chilean Ultra Premium A brand with consistent go+ points
Chardonnay
Best of the Region
White
91 pts/ Fetzer
93 pts “Smart Buy™” Gewdlrztraminer 2012
. California State Fair zong
AItnTa]an'_lar 2010 mgﬂ:’;‘_{:’é
James Suckling
August 2015 1lhr'im! Spectator go pts /
ovember 2011 .
“Best Value Pinot
By .
94 pts 93 pts Noir Out There”
Protegido zo10 Eolo Bonterra
Cabernet Sauvignon Malbec 2009 : Pinot Moir 2011
James Suckling Wine Spectator [__ Wine Enthusiast
August 2014 June zo13 Movember 2013
| | | l
Vina Maipo Trivento Fetzer Vineyards
Passion for our roots Bodegas y Vifedos Rebels Since 1968
Inspired by the winds

27



CONCHA Y IORO

c. Global Presence... getting closer to markets

UNITED KINGDOM
CONCHA Y TORO UK

ORWAY
CONCHA YTORO N

(iwm(
SWEDEN 4
CONCHA Y TORO SWEBEN

-FINLAN
CONCHAY TORO FINEA

CANADA
CONCHA Y TORO CANADA

" NORTH
AMERICA

i HINA
AFRICA - ¢ GAN LU WINE TRADING

[+)
USA AMERICA  1.7% /f%
: 14.4% ‘_ .
BONTERRA I5 yuzofardg \ v D
SINGAPORE s

/

SOUTH AFRICA v
VCT AFRICA & MIDDLE EAST d

VCT ASIA
ARGENTINA I,1§4Has.

TRIVENTO

BODEGAS Y VINEDOS 8 1.'1')1{)':17({5 ARGENTINA
¥ TRIVENTO

yL___ CHILE
9,08 6Has. ™ COMERCIAL PEUMO

CHILE

VINA CONCHA ¥ TORO

VINA CONO SUR
QUINTA DE MAIPO
VINA ALMAVIVA

§T vineyards
9 valleys
PRODUCTIVE OPERATIONS

28
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CONCHA Y IORO

... sales that build brand equity...

Distribution Subsidiaries: Driving the growth

2009 2010 2011 2012 2013 sep-14

® Volume through Distribution Subsidairies = Volume through Third Parties Distributors

29



CONCHA Y IORO

4. Market diversification...

Chilean Destination of Bottled Exports

Others
33%

Canada

4% Netherland ) 8%
China

7%
8%

Source: Vinos de Chile, Custome Service

Concha y Toro’s — Currencies and Markets

Currency Mix

aMm14 9Mm13
CLP 19.6% 21.2%
usbD 33.4% 35.9%
GBP 20.0% 16.2%
EUR 10.8% 10.1%
CAD 3.1% 2.9%
ARG 0.7% 1.4%
SEK 3.1% 2.8%
NOK 0.8% 0.9%
BRL 6.3% 6.3%
MXN 2.2% 2.4%

Argentina domestic,
1%

Argentina exports,
3%

U.S.A. domestic

/ 10%

A
___U.5.A. exports

Export Markets include
exports to third parties
and distribution

1% subsidiaries

US and ARG exports
excludes shipments to
the company’s
distribution subsidiaries

Chile Domestic -
wine, 11%

Chile Domestic sales -
new business, 7%

Other revenues, 1% 30



CONCHA Y IORO

... leading the chilean export categories...

The Chilean Bottled Export Industry — Concha y Toro Leading Position

Share over chilean

— Growth % Part of CyT in total Ra.\nk CyT over

(volume) 2014/2013 chilean bottled exports Chilean Exports
1 USA 13.5% -3.6% 40.4% 1
2 United Kingdom 12.7% -16.8% 39.7% 1
3 Japan 9.8% 21.3% 28.0% 1
4 Brazil 7.9% 23.2% 27.6% 1
5 China 7.1% 52.8% 14.6% 1
6 Netherland 6.8% 13.5% 21.8% 1
7 Canada 4.4% 12.9% 34.8% 1
8 Ireland 3.1% 15.5% 18.8% 2
9 Russia 2.9% -8.8% 24.9% 1
10 Mexico 2.6% -2.6% 48.4% 1
11 Denmark 2.6% 3.2% 26.3% 1
12 Germany 2.5% 23.9% 17.6% 2

Source: Vinos de Chile

31



CONCHA Y IORO

5. Growth that improves profitability

Export Volume Domestic Volume
(thousand cases, Wine) ’ (thousand Liters)
7.3% )
CAG‘}O 518 0046 20,709 21157 CAGR: -1.0%

18,955 77,291
17,642 71,742 74235
16,279 63,261 5119 61,938 54,49 +7.0%
+7.3%
12,924 ’ 47,404
10,377 44313 '
I [ I l
2006 2007

2010 2011 2012 2013 GM 2013 6M 2014 2006 2010 2011 2012 2013 9M 20139M 2014
Premium Wines Export Volume Premium Wine Domestic Sales
(thousand cases) (thousand Liters)
0. 9% 3,841
= +16.1% CP‘GR -

0,
CAGR 118 % 4,952 3,387 +23.0%
- - i ) 2293
3542 3592 3,620 3,709 2,597 )
I I I 2,00 2?26 2,190
I I 1,935 ’ I
2,433
] T T T T T T T T T T T T T T T
2006 2007 2008 2009

2010 2011 2012 2013 9SM 2013 9M 2014 2006 2007 2008 2009 2010 2011 2012 2013 9M 2013 9M 2014



CONCHA Y IORO

6. Export Markets Leading the Growth

Consolidated Sales

(million Ch$)
()
CAGR: 11'9A’ 5 475,622 +20.6%
422,735 405,613
374,019
322,166 354,419 336,289
285,790
215,843 I I
2006 2007 2008 2010 2011 2012 2013 9M 20139M 2014

Export Sales
(million ChS, Wine)

157,620

218,592

*?—1 ‘%o/o

323,509
287,234
224,688

Il

266,566

277,068 279,371 I

296,139

246,683

2009 2010 2011 2012 2013 9M 2013 9M 2014

Average Export Price
(USS / 9 liter Case, Wine)

31.57

30..47/.
+3.6%

T T T T T T T T 1
2009 2010 2011 2012 2013 9M 20139M 2014

GROWTH
STRATEGY

NEXT EXIT &



CONCHA Y IORO

7. Leading Position

Concha y Toro Exports of Chilean Bottled Wine

Volume Value

2004 29.2% 25.8%
2005 32.2% 27.2%
2006 33.4% 28.3%
2007 34.9% 30.2%
2008 37.0% 31.4%
2009 38.3% 32.3%
2010 36.6% 31.5%
2011 33.7% 29.7%
2012 35.4% 31.3%
2013" 33.9% 30.5%
3M 2014™ 32.0% 30.0%
6M 2014~ 32.2% 30.0%
9M 2014~ 31.8% 29.3%

Source: Vinosde Chile
(*) Includes bottled & Bag in Box

(**) Does not include the wine Bottled by CyT in UK

Volume Pro-forma (including Uk Bottled wine): 35% 34
(as of Sep-14)




CONCHA Y IORO

7. Leading Position

Market Share — Domestic Market (Volume)

2005 2006 2007 2008 2009 2010 2011 2012 2013 9M14

Conchay Toro 27.1 28.6 30.0 29.7 31.5 30.7 30.4 29.6 28.5 27.0
Santa Rita 24.4 25.5 27.9 28.7 28.9 29.4 29.1 28.0 29.5 30.7
San Pedro 21.7 21.9 21.8 23.0 22.5 24.4 24.6 26.7 27.3 28.8
Santa Carolina 3.2 3.1 2.3 2.0 1.8 1.8 1.7 1.5 1.4 1.1
Others 23.6 20.9 18.0 16.6 15.3 13.7 14.2 14.2 13.4 12.3

Source: Nielsen

35
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CONCHA Y IORO

Recovering volume Growth

Consolidated Volume
(million 9 liter cases, Wine)

GR 1% o1
Cl-f:gz 7 2 3 45 5o Net Sales (billion Ch.5$)
v’ 2006: $215.8 - 2013: $475.6

21.7 22.9
CAGR: +11.9%
] I [ v' YTD (Sep-14): +20.6%

2010 2011 2012 2013 9M 2013 9M 2014

Consolidated Volume, 9M 2014
(thousand liters)

240,000 -

230,000 - 11,402 84 74 227,695

524 -697
220,000 - 4,162

210,103 3,092 -

210,000 - i L

200,000 -

190,000 -

190000 L oomestc | | . usoomestc | 37
ImM13 CL Domestic CL Nuevos  CLExports ARDomestic ARExports USDomestic US Exports ImM14

Neg.



CONCHA Y IORO

... 2010-2013, a perfect storm...

Consolidated EBITDA Consolidated Mg. EBITDA

(million ChS) (% of Sales)
CAGR: 6.6%

65,588 ‘\'51 | -
60,465 61,860 59,886 59,059
53,680 55,385 56,519 -
35,493 35,879 i -
] I 116%  10.7%

2006 2010 2011 2012 2013 9M13 9M14

Average Bulk Wine price to producer ( Ch$/Liter)

700.00

$ 600

$500 /\ 600.00 r\‘
$400 / A \/—\—\.,"

: ARRN / \—\_\A 500,00

$200 _A// o |

Ch S/ Liter
v
w
3
<

SO | v o o |
300.00 T T i
N kN s Iy 0 0 0 0 O DD D DH O O O 0 A A A N om0 on S s S
5555388833388 dddyydgananEs 85588888 555588888888°3229s3333888yna9a%:s%
:::::::::::::::: S S ° S S : py T p
a o © a 3 © a 3 O a 3 © a 3 O a o © a 3 © a 5 © £ = € & U £ =2 5 =2 E & £ = £ &8 U [ - H - £
5236823688268 226823582353236823¢ ES §$E5 §8F5 825 25 S5 88588582582 ES
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CONCHA Y IORO

... remaining profitable through years...

Consolidated Net Profit
(million ChS)

C AGR" 10 .8‘%’

50,482

45,278 41,919
+33.8%
34,059 35,152 33,173
30,022 29,551
22,088
16,161 I
J [ [ [ [ [
2006 2007 2003

2010 2011 2012 2013 9M13 9M14

(*) Includes the extraordinary effect of the insurance’s payments regarding the earthquake of 2010 (ChS 19,555
million before taxes)




CONCHA Y IORO

Conservative Capital Structure (As of Sep-14)

Financial Debt / Equity Total Liabilities / Equity
1,40
1.27x
0.70x
0.56x 0.63x 0.56x 0.55x 0.94x 1.02x 0.98x 0.96x
0.68x
0.58x
0.29x
2009 2010 2011 2012 2013 sep-13 sep-14 2010 2011 2012 2013 sep-13 sep-14
Net Financial Debt / EBITDA (1) EBITDA 1)/ Financial Expenses®
a7 19.02x
.88 4-08x
3.42x 3.18x
10.95x
9.35x
7.72x
1.51x 6.11x  5.70x 5.17x
1.00x
i i-B
2009 2010 2011 2012 2013 sep-13 sep-14 2010 2011 2012 2013 sep-13 sep-14

Liabilities: Current Liabilities + Non Current Liabilities

Financial Debt: Other current financial liabilities + Other non current financial liabilities - Derivatives

Net Financial Debt: Other current financial liabilities + Other non current financial liabilities - Derivatives — Cash and cash equivalents

(1) Last 12 months

Financial expenses excludes financial income

(*) As convenant, the issuer should have a Leverage not higher that 1.4 times. Leverage: Liabilities / Equity.

(**) As convenant, the issuer should have a EBITDA / Financial expenses ratio at least 2.5 times. 40
Source: Superintendencia de Valores y Seguros (SVS)



CONCHA Y IORO

Financial Debt

Financial Debt* as of: Sep-14 Sep-13
ChS$ MM  Auv.Interestrate = ChSMM  Auv. Interest rate
usSD 129,864 3.03% 130,901 3.04%
EUR 0 0.00%
GBP 0 0.00%
CLP 18,012 4.68% 4,494 5.57%
UF 130,792 3.43% 81,498 3.74%
ARS 5,782 22.99% 8,056 15.72%
BRL 8,658 11.63% 6,911 9.97%
MXN 878 6.22%
SEK 0 0.00%
Total 293,108 3.96% 232,738 3.96%

* Does notincludeinterest accrued.
In nominal Chilean Pesos at the end of each period

41



CONCHA Y IORO

Financial Debt

Financial Debt by Currency
As of September 30, 2014 ()

USD, 44.2%

UF, 44.5%

Source: The Company
(1) Considers current and non current financial liabilities excluding derivatives 42



CONCHA Y IORO

Financial Debt

Expected Maturity Datell), as of September 30, 2014
(Million ChS)

51

41
37

25

2014 2015 2016 2017 2018 2019 2020 2021 2022-2026

B Financial Debt = = EBITDA

Source: The Company
(1) Considers current and non current financial liabilities excluding derivatives
* EBITDA, Last 12 Months (as of September 2014) 43



v" We have the brands.
v" We have the portfolio.
v" We have the distribution.
v" We have the land.
v" We have the investments.
v" We have the expertise.



(CONCHA Y IORO

March 2015



V. Exhibits




CONCHA Y IORO

Holding Concha y Toro

Board of Director
oard of Directors Shareholder Structure

(September 30, 2014)

Other

ADR's 12.7%
2.5%

Other Large
Shareholders
20.4%

1. Alfonso Larrain Santa Maria (Chaiman) 4. Francisco Marin Estévez

2. Rafael Guilisasti Gana 5. Sergio de la Cuadra Fabres
3. Mariano Fontecilla de Santiago 6. Pablo Guilisasti Gana
Concha 7. Jorge Desormeaux Jiménez

47



CONCHA Y IORO

Bottled Sales 3Q2014 & 9M2014

Total Sales* (in Ch$ million) 3Q14  3Q13 C'zao/';;"e 9M 2014 9M 2013 C'Zao/"'ge
Chile Domestic Market - wine 17,711 16,314 8.6% 44,771 42,209 6.1%
Chile Domestic Market - new business 10,303 8,012 28.6% 29,875 22,410 33.3%
Export markets‘?’ 98,164 89,521 9.7% 271,074 210,818 28.6%
Argentina Domestic 1,538 1,760 -12.6% 3,056 4,759 -35.8%
Argentina Exports‘? 4,177 4,033 3.6% 12,365 10,561 17.1%
U.S.A. Domestic 12,887 10,891 18.3% 35,773 33,275 7.5%
U.S.A. Exports® 1,041 1,101 -5.5% 3,795 3,309 14.7%
Other Revenues 2,590 3,331 -22.2% 4,903 8,948 -45.2%
T (%) . Change Change ) )
otal Volume'® (thousand liters) clo) clo) ic’ (%) 9M 2014 9M 2013 (%) (1) Export Volumes include exports to third
Chile Domestic Market - wine 18,457 17,605 4.8% 47,404 44,313 7.0 Parties and sales volumes of the company's
distribution subsidiaries (UK, Nordics,
Chile Domestic Market - New Business 4,949 4,046 22.3% 15,945 11,784 35.3% Brazil, Singapore, Mexico).
Export markets‘®?’ 49,251 53,946 -8.7% 139,608 128,206 8.9%
Argentina Domestic 1,478 1,235 19.7% 3,242 3,766 -13.9% (2) This figure excludes shipments to the
Argentina Exports? 2,495 2,525  -1.2% 7,526 7,442 1.1%| company’s distribution subsidiaries.
U.S.A. Domestic 4,230 4,265 -0.8% 12,720 13,417 -5.2% (%) This figure includes bulk wine sales.
U.S.A. Exports® 343 388 -11.6% 1,249 1,175 6.3%
Average Price (per liter Currency
Chile Domestic Market - wine Ch$ 959.6 926.7 3.6% 944.7 952.5 -0.8%
Export Markets Us$ 3.48 3.30 5.5% 3.51 3.37 3.9%
Argentina Domestic USss$ 1.81 2.81 -35.5% 1.90 2.77 -31.4%
Argentina Exports US$ 3.19 3.33 -4.3% 3.19 3.17 0.6%
U.S.A. Domestic US$ 5.43 5.11 6.1% 5.20 5.11 1.8% 48
U.S.A. Exports Us$ 5.26 5.59 -6.0% 5.43 5.76 -5.9%
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Performance 3Q & 9IM 2014

Income Statement 3Q14 3Q13 Change % om14 om13 Change %

Sales (ChS million) S 148412 S 134,964 10.0% S 405,613 S 336,289 20.6%
Exports * (ChS million) S 103,382 S 94,655 9.2% S 287,234 S 224,688 27.8%
Exports * (USS million) S 179 S 186 -4.2% S 510 S 457 11.5%
% Exports 69.7% 70.1% 70.8% 66.8%

Export volume * (‘000 cases) 5,686 6,230 -8.7% 16,063 14,965 7.3%
Operating Result (ChSmillion) | S 16,509 S 13,490 22.4% S 42,455 S 22,897 85.4%
Op Results (Sales %) 11.1% 10.0% 10.5% 6.8%

EBITDA (ChS million) S 21,480 S 18,629 15.3% S 56,519 S 35879 57.5%
EBITDA (% Sales) 14.5% 13.8% 13.9% 10.7%

Net Income (ChS million) S 11,553 S 13,360 -13.5% S 29,551 S 22,088 33.8%
Net Income (% Sales) 7.8% 9.9% 7.3% 6.6%

EPS (ChS) S 155 S 17.9 © -13.5% S 39.6 S 29.6 33.8%
Stock Value S 1,172 S 953 23.0% S 1,172 S 953 23.0%

* Export Sales considers total exports and the sales of our distribution subsidiaries.
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Chilean Harvest through the years
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