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PURRGES E

We exist to transform every glass of wine
and every encounter around the world
Into a memorable experience.



LEADERSHIP
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The company at glance
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Top 4 worldwide
International leadership
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groups, with sales exceeding
USD 1 billion and 33VM
C9L sold worldwide.
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Production model
Company-owned vineyards

Kt LUG Mdreldhan 18,009 plantsdll
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Strong portfolio
Brands from various origins

Strategic presence with brands
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wine-growing areas.

France and Mexico.
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Leadership position

® No.1
Wilsls

exporter
In Chile

S e
No. 1 §®
Wine importerin the UK

and Braazil.
No. 10 in the USA

No. 1.

Trivento
Argentina'sbest-selling
brand worldwide

< STAYSN \\\
£ % cases

One of the biggest
wine producers.

NO.2 %o?
n 000
in hectares planted
with vineyards
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Highlights 2025 vs 2024

WINE SALES PREMIUMIZATION

) +2.8% o | [loo 57.4%

(+1.7% consolldated sales)

Mix portfolio P+ just wine)

(+90 pb)

GROSS PROFIT GROSS MARGIN EBITDA EBITDA MARGIN

+0.9% | 38.6% | (3.1%) 15.7%

CLP$ 376.174 MM (-30 ph) CLP$ 152.760 MM (-80 pb)

MM: Million
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Premium MIX 2025

orincipal + Inves

(just wine)

2024 2025

@ PRINCIPAL + INVEST @ OTHERS
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OUR BRANDS
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LEADING TO ANOTHER SUCCESSFUL YEAR

7.0
7.2 Million
Million CoL
6.6 CcoL 6.2 6.3 6.8
5.6 Million <—> Mi”'ion Million Million
3 L CoL
Million CoL coL C9
¥ Y ) ¥
CLP 137 million CLP 193 million CLP 220 million CLP 219 million CLP 220 million CLP 264 million CLP 271 million
2019 2020 2021 222 2023 2024 2025

(*) Includes all Casillero del Diablobrands.
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MOST POWERFUL WINE BRAND
(2018-2024)
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A
98%

91%

A
77T%

89%

‘h

No. 1
Chile

P
@

No. 1

Brazil

No. 5
Japan

.|-
No. 3

Finland

92%

95%

1%

V,I\v

No.4
United

Kingdom

No. 1
Mexico

(I

No. 16
USA

No. 6
China

-
899% ) No.1
Ireland
— A
\1 4
0395 ) No.1
Sweden
~A ‘9!
85045 ) No. 3
South
Korea

Kantar- Brand Pulse
Jan 2025: %: Total Awareness /
#: Brand Power
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HOW DO WE DO IT?

Several strong brands to capitalise on diverse opportunities
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VINA DON MELCHOR

2019

Vina Don Melchor
IS created

DON MELCHOR

4 e arS CABERNET SAUVIGNON
j!,”' :Z%ézea4;=£§§5;64ztéz¢J3223¢

In the Top 10 B

Wine Spectator

D.O. PUENTE ALTO - CHILE

{ MELCHOR

Pt 1

ropr 100 WINES

OF THE WORLD
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DON MELCHOR

CABERNET SAUVIGNON
f%ﬁ«é%«/e%

2021

D.O. PUENTE ALTO - CHILE

vintage

14,700

USD 50

per COL

2021

35th

vintage

18,300

USD 900

per COL
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Celebrates its 35m™ Vintage
(1987 - 2021)

Don Melchor

This achievement showcases
the quality of our wines and
our abllity to create strong,
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CABERNET SAUVIGNON

Disieds, Praonte Mo global brands.

2021

D.O0. PUENTE ALTO - CHILE
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USA

BONTERRA ORGANICS ESTATES
VCT USA

i

VCT & DG MEXICO

A

of VINA CONCHA Y TORO

SWEDEN -~
VCT SWEDEN 7/

§ ~ NORWAY
A0 -
"’l' VCT NORWAY,
UK 5.
VCT EUROPE N
- J ;'

FRANCE

Q '.‘:‘ BR?jL

VCT BRAZIL

i 312 /g:

i ARGENTINA

Wiiﬁ*i "'i' " BODEGA TRIVENTO

CHILE

VINA CONCHA Y TORO
VCT CHILE

~Global Presence

i
CHINA
VCT CHINA

Q

ORIGINS

11

COMMERCIAL
OFFICES

EMPLOYEES
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BUSINESS MODEL
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Value Chalin

{I\VA .. . L
o /04, ) #0? \&\I Sy 2 The vinification of its wines

A diverse range of YOSNEY 2 ° occurs in the winery’s

origins, varieties, A trateqically located cell
__E—— | } g 5 o Strategically located cellars
) mlcroclm]ates anq soils ) with high-quality
o, & s essential for o infrastructure, machinery
e W\ producing quality wine /4,/F’ . \O and equipment.
grapes.
RIBU LING
\c_," T/O O“‘ 4
Q 2 Q (o]

H E— = The production process %

Our products are soldin “©~——0)_ concludes with bottling E I
over 130 countries and packaging atthe . [}

through a wide network winery facilities across TYogac™
of company-owned the three origins.
distribution offices in
key markets.
)C““i?\
£Q_00000 =
N
=7/ —-
AS
w255 0,
¥ Investment i bl:|||d|n9 - Core areas of the company—finance, people,
pREET/, and developing its © IT, administration and legal— support each

<+ @ brands in priority stage of the value chain.
"ﬂ‘l markets.
& <
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SUSTAINABLE LEADERSHIP
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We aim to be leaders In
building a better, resilient,
and regenerative future for
people and the planet.

UNCORK Empresa

A BETTER
FUTURE

Certificada
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CLIMATE CHANGE

We aim to reduce our
CO2e emissions by
applying climate.




CARBON FOOTPRINT 202D23

(THOUSANDS OF TCO2E)

272 275 57p

Our climate goals are four years
ahead of schedule.

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

WE ARE SPEEDING UP DECARBONISATION.

' SCOPE 1 ‘ SCOPE 2 ‘ SCOPE 3
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BIODIVERSITY

P

forest and more than 500
species of flora and fauna.

Over 25,000 trees have been planted on

N
\, i 3
N our land since 2021. our protection rate
(hectares of native forest)
-(')- 100% of native forests are certified under S |
% internationally recognized sustainable forest R %
' management practices. ' '
g 19, LN
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REGENERATIVE PRACTICES

We are transforming our
agriculture through
regenerative practices in
the vineyards.

adopt regenerative practices for soil, floralang

EZ By 2025, we expect 100% of vineyards in £hile’to
fauna.

of the vineyards
axn used cover crops

Bonterra is the largest winery in the USito /earn
L Regenerative Organic Certification (ROC).




3.5
INNOVATION BASE
ON SCIENCE
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For Vifia Conchay Toro,
Innovation is a central pillar of its
business model. We cannot
iInnovate without world-class
research, technical knowledge,
and excellent human talent.

Today with the challenges we
face, we must adapt, we must
evolve and our industry cannot
do so without innovating.

ViNA CONCHA Y TOrRO
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Center for Research and Innovation
at a glance

= 5594 @\ uss3am | iz +10

Annualinvestment Strategic alliances
in R&D

Programs

of research
Researches
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WATER SAVING

An app developed by the CRI

enables us to collect data on

grapevine evapotranspiration, 0
soil moisture, and weather 18 /O
forecasts to know when and

how much to Irrigate.

of water savedthrough
various techniques



PRECISION ANALYSIS

Smart Winery and Smart Agro,
digital platforms to monitor

key parameters and improve
decision-making.

These platforms provide information in real time
and offer satellite-based solutions to forecast
£

harvest volume.

o0 Also, the use of micro weather stations to
predict grape quality, among other factors.
(=2




GROWTH VISION
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The business strategy aims

for sustained growth based % ©
on Its competitive AT Market

advantages.
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Production Model Market

A Maintain the competitiveness and
leadership of our distribution and
global reach.

A Guarantee the production and
crafting of quality wines through an
excellent agricultural and
winemaking model.

A Build and sustain strong
relationships with key customers
and distributors.

A Build an innovative, costeffective
supply chain that satisfies
customer expectations.

A Focus the commercial strategy on

A strengthen and create value in all priority markets.

strategic partner relationships.
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Growth trends In the industry

(

' 0%

LOW-ALCOHOL AND
NON-ALCOHOLIC

s
e]e]e)
(]}
O

\
|

FRESHNESS, WHITE
AND ROSE WINES

EXPERIENCES AND
EXPERIMENTATION

5

PREMIUMISATION

SIMPLICITY AND
SWEETNESS

POCKET
ECONOMY
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Innovation at Casillero del Diablo
SOURCES OF GROWTH FOR VINA CONCHA Y TORO

Casiltero
del
Diablo

Boé?ﬁ/' é
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Innovation in other brands
SOURCES OF GROWTH FOR VINA CONCHA Y TORO

EXPORTACION




CORPORATE PRESENTATION 2026 of VINA CONCHA Y TORO

Innovation at Bonterra
SOURCES OF GROWTH FOR VINA CONCHA Y TORO

BRINGING THE BONTERRA BRAND
TO YOUNG CONSUMERS

BOURBON HIGH
BARREL- AGED ALC 16.5%

®NTERRA

STAINABLY SOURCED

CAB. SAUVIGNON

NON-BOURBON BARREL
AGED (RELAUNCH)
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Centro del Vino Concha y Toro
SOURCES OF GROWTH FOR VINA CONCHA Y TORO
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